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AUDIOVISUAL 

Analyzing A/V Alternatives, R. Posner, September 

A/V: from Cave to Boardroom, J. and D. Brush, September 
The CreActive Circle Project, S. Thompson, September 
Films that Create Goodwill, R. Charlton, September 

A Glimpse into A/V's Future, S. Holtz, September 

How to Make Your First Film, R. Cuthbert, March 

How to Plan Your Visuals, D. Haerer, March 

How to Run an A/V Center, V. Johnson, September 

How to Use Print Power in Film, C. Lenz, September 

The Multimedia Environment, F. Schmidt, September 

New Audiovisual Products, September 

Public Relations on Film (column) 

The Role of Private Television, B. Bowles, September 
Slides: How to Make Them Work, W. Skumurski Jr., September 
Sturtevant’s A/V Road Show, D. Singleton, September 
Trends in Business Films, W. Parker, September 


BANNERS/FLAGS 
Fling Out the Banners, S. Braybrooke, August 


BOOKS 

Professional Reader (column) 

Reading Toward Professionalism, A. Walker, July 
Ten Books for Every Practitioner, G. Beiswinger, July 


BUSINESS/MANAGEMENT/FREE ENTERPRISE 
The Administration's Position, J. Kreps, June 
Beyond Philanthropy, W. Cheatham, June 
Business’s Two-Front Battle, A. White, January 
The CEO and the Practitioner, E. Langley, March 
Combating Citizen Cynicism, J. Gardner, January 
The Real Cost of Regulation, W. Baroody, January 
Roots of Business Behavior, K. Fenderson, April 
Three Steps to Credibility, W. Simon, January 
Toward Social Responsiveness, C. Spitzer, June 


CONSUMERISM 
Consumerism (column) 
Customer's Advocate, M. Damon, February (Controversy column) 


CORPORATE HISTORY 
Play It Straight, D. Forrestal, February 


CORPORATE PUBLIC RELATICNS/ADVERTISING 
Advertising and the New Inquisition, W. Sklar, November 
A CEO Looks at Public Relations, W. Agee, September 
Corporate Right to Free Speech, K. King, November 
The Cost of Corporate Advertising, November 
Measuring Ad Effectiveness, R. Zentner, November 

PR and Corporate Advertising, November 

Should Business Aid the Opposition, S. Sethi, November 


CRIME 
PR vs. the Armed Robber, A. Liles, March 


EDUCATION/TRAINING/JOB HUNTING 

Academe: Does It Do the Job? July 

Accrediting Degree Programs, J. C. Bateman, July 
Continuing Education: An Overview, June 

Employers: What They Really Want, July 

Placement Firms: Can They Help? July 

Students: What Do They Think? July 

Sunshine Gals/Guys, R. Eisenberg, M. Orwin, January 
Where There's a Need... , D. Wright, June 


EMPLOYEE RELATIONS 
Reports to Employees, J. F. Fox, April 


ENVIRONMENT/ENERGY/NUCLEAR POWER 


Balancing Resources with Needs, W. Scott, January 
Countering Anti-Nuclear Activists, F. Shants, October 


January 1979 


Environment/Energy (column) 
Grassroots and Nuclear Power, T. Coruth, October 


FINANCIAL 

The Busting of Rule 390, W. Fronrath, D. Durocher, April 

Defending Against Tender Offers, M. Lee, April 

Disclosure Requirements, April 

Fighting the Internal Battles (annual reports), J. Roop, L. Capozzi, 
August 

Guidelines for Beginners, A. Hamby, April 

How the Europeans Do It (annual reports), V. Toros, August 

IR: Is There a Future? W. Neilson, April 

New Phase for Quarterly Reports, R. Lewis, August 

Overcoming the Drag Factor, W. Braznell, August 

Rating Your Annual Report, H. Rosenthal, F. Pagani, August 

The Report as a Policy Vehicle, J. deButts, August 

Segments and Governance, R. Taft, R. Frenkel, April 

Steps to Problem Solving, H. Beardsley, April 


FUTURISM 
So You Want to Be a Futurist, W. Marsh, October 


GOVERNMENT/LOBBYING 

Lobby Reform Still Lives, E. Wittenberg, December 
The Public Relations Contact, R. Naymark, April 
Seize the (Popular) Initiative, G. Rogovin, February 
Washington Focus (column) 


GRAPHICS/TYPOGRAPHY 

How Artists Learn about Reality, J. McMullan, June 
Fedgraphics Revisited, R. Propper, April 

Typography of the Right and Left, R. Propper, February 


INTERNATIONAL 

Behind the Bamboo Curtain, J. Sattler, November 
Communicating in Asia, G. Anderson, J. Cardenzana, November 
A Look at the New China, G. Robinson, November 


MEDIA/PRESS RELATIONS 

Business Editors Favor PR Sources, L. File, February 

How to Reach the Travel Editor, E. Goldman, B. L. Jones, August 
Nobody Came to Our Party! B. M. White, May 

The Ubiquitous News Release, C. Honaker, March 

Beware of Failures, W. Cornelius, May 


MEETINGS/EXHIBITS 

Exhibits: How Much Participation, May 

How to Select Your Meeting Site, R. W. Smith, May 
How to Work with Your Facility, E. Berry, May 
Putting Pep in the Annual Meeting, May 

What's Up in Meetings, P. Dardenne, December 
“We're Having a Meeting . . .” D. Stone, May 


NONPROFIT 
Nonprofit Public Relations, D. Bates (monthly column) 
Nonprofits and Advocacy, M. Booth, December 


PLANNING 
A Fresh Approach to Planning, K. Tucker, May 


PRSA 

Coping with Special Interests (Conference report), January 
New Orleans: Things to Do and See, R. W. Smith Jr., October 
The 1978 Silver Anvil Awards, June 


PUBLIC RELATIONS 

Managing the PR Firm, E. Langley, December 
The Real-Life Practitioner, J. Morrissey, December 
The Stubborn Opportunity, A. Center, January 


RESEARCH 
DELPHI: Polling for Consensus, J. Cone, February 
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SCIENCE/SOCIOLOGY 
New Battle for the Republic, M. Novak, January 
The Scientific Communicator, J. Strasser, October 


SEAPORT 
Seapor: Public Relations, D. Deuschl, 


SPEAKING/WRITING 
Don't Panic, Get a Free Lancer, D. Schermerhorn, October 
Hecklers: Boon or Bust? R. Petty, S. Brock, T. Brock, January 


SPECIAL EVENTS 
Planning Publicly Funded Special Events, G. Ebner, October 


BOOK REVIEWS FROM “THE PROFESSIONAL READER” 

The Attack on Corporate America, M. B. Johnson, November 

The Believable Corporation, R. M. D’Aprix, May 

Big Business and the Mass Media, B. Robin, March 

Business and Environment: Toward Common Ground, H. J. Leonard et 
al, July 

The Chief Executive: Realities of Corporate Leadership, C. Burger, 
February 


Community, Junior and Technical Colleges: A Public Relations 
Sourcebook, W. A. Harper, January 

Do-It-Yourself Marketing Research, G. E. Breen, August 

Effective Public Relations, S. Cutlip and A. Center, September 

Handbook of Institutional Advancement, A. Rowland, August 

Lesly’s Public Relations Handbook, P. Lesly, October 

Mail and Telephone Surveys, D. Dillman, December 

Managing Your Public Relations: Guidelines for Nonprofit 
Organizations (six booklets), PRSA, April 

Performance Appraisal and the Manager, E. Keil, March 

Professional's Guide to Publicity, R. Weiner, November 

Public Relations: Guidelines and Applications, W. Zeman, August 

Public Relations: A Handbook for Savings Associations, W. Zeman, 
August 

Publicity Forum, G. Wagner, R. Weiner, January 

Risk-Free Advertising: How to Come Close to It, V. Wademan, J. Wiley, 
January 

Terrorism: Interdisciplinary Perspectives, Y. Alexander, M. Finger, June 

Will the Corporation Survive? J. Paluszek, March 

Without Bias: A Guidebook for Nondiscriminatory Communication, J. 
Pickens et al, February 


NOW AVAILABLE 


wes NEW 1979 PUBLICITY CHECKER 


Girl Scout Leaders Wanted 
Assistants wanted, too. To find out mo 
about adults in Girl Scouting, you are in- 
vited to get in touch with your local Girl 
Scout Council. You will find it listed un- 
der “G” in your telephone book. Why not 
write or phone today? No obligation. 


Every Magazine and Newspaper you'll ever need 


— | for Publicity and PR 
FOR DETAILS CALL $9500 


Including 
$00/621 -0561 Quarterly Revisions 


BACON'S « 14 E. JACKSON BLVD. * CHICAGO, IL 60604 


INDIANA UNIVERSITY GRADUATE SCHOOL OF BUSINESS 
DESIGNED FOR PROFIT CENTER AND OPERATING MANAGERS 


THE 
EXECUTIVE 
PROGRAM “79 


“MANAGING EXTERNAL FORCES” JUNE 4 TO 8, 1979 


A one-week program which is the result of a continuing effort by 
Faculty members to find an educational solution to the problems 
of dealing with those forces—social, governmental, economic— 
external to the firm. 


(For MBA’s and graduates of 
a university Executive Program) une: 


Send today for brochure— Title: 
Please send request to: 
William L. Haeberle, Director 
Indiana Executive Program State: Zip: 
Indiana University Telephone: 
Graduate School of Business KEY PRJ1 


Name: 


Address: 


Bloomington, IN 47401 


7 CLASS SIZE LIMITED— 
PLEASE MAIL REQUEST PROMPTLY. 


Please send me additional information. 


University Microfilms 
International 
300 North Zeeb Road 


Dept. P.R. 
Ann Arbor, MI 48106 
U.S.A. 
18 Bedford Row 
Dept.P.R. 
London, WC1R 4EJ 
England 
Name 
Institution 
Street 


City 
State 
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